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WELCOME TO THE FESTIVAL
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A THE#1 ThingTo Do In New Jersey according to New Jersey
Monthly Magazine

A Approx. 60,000 guests per day (173B0K total throughout
festival)

A Dominant local and regional presence throughout multiple DMASs
In the Northeasi; New Jersey, New York, Pennsylvania

A OverlBillionnal NJ] SG aSRAI LYLINB&aaAzZ2ya
Top DMAS

A Awelnspiring Balloon launches, Grammy Awavthning Artist
Concerts, Nationally Ranked 5K Race, Fireworks, Games and More!
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QUICKCHEK NJ FESTIVAL OF BALLOONING

Entertainment For Everyone

Event Summary¢ KS & dzY Y S NI dis hasteddoy Tha Quick@heékINéw Jersey Festival of Balloonin
in Association with PNBank. Non-stop entertainment, a huge variety of attractions and beautiful balloon
ascensions are all part of the largest summertime hot air balloon and music festival in North America.

Over170,000patronswill travelto Solberg Airport ilReadingtonNJ during the final weekend in July to
enjoy the36th annual edition of this celebrated eventhich in 2016vas once again recognized by The
AmericanBusines#ssociation as one of the Top 100 Festivals in North America

2017 Event Reach Attendance, Media, Community Demographics:
A 167,500 Attendees (2 most in the history of the event) N .
A'1,027,702,084 Total Media Impressions, increased by 33% A 54% Femaletaudience

over2016&8 Sas GKI GQa 29SNJ hb9o . L440%whguests RHAI >$1R0k

A 56.9 Million Social Media & New Med@a Audie_nce Reach A 74% of guests own a home

A 255 TV Segments Produced, 188 during Festival Weekend A o
A $2,750,000; the amount theQuickChelNew Jersey Festival Ages L

of Ballooning has raised for local charities, foofit groups 1-18 2

and other worthy organizations over the last 25 years 18-24 14

25-34 15

Festival Reacheswo (2) of Top-100 Media Markets 3544 22

4554 28

Top 100 Media Markets:

A (1) New York, NY50 Miles
A (4) Philadelphia, PA60 Miles

Rank DMA Name
New York, NY

2 Los Angeles, CA

3 Chicago, IL
4 Philadelphia, PA

Dallas-Ft. Worth, TX




MAKING NATIONAL HEADLINES

Blue Chip Brands Partner with the Festival
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m"m- ='| Howard Freeman
‘ Executive Producer, Festival Of Ballooni

1,13,37 XTRA 3 CT LUCKY LINKS DAY: 2,3, 5, 6,7,17,18, 21 cT LUCKY LINKS NIGHT: 4, 6,1
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35TH ANNUAL QUICK CHEK NJ FESTIVAL OF BALLOONING

HOWARD FREE N EXEC PROD, QUICKCHEK .




